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My Dashboard Nov 1, 2015 - Nov 30, 2015
Compare to: Oct 2, 2015 - Oct 31, 2015
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Nov 1, 2015 - Nov 30, 2015 Nov 1, 2015 - Nov 30, 2015: Browser Pageviews
11,964 @ Avg. Session Duration
% of Total: 100.00% (11,964) AAA, Oct 2, 2015 - Oct 31, 2015: Chrome
® Avg. Session Duration
Oct 2, 2015 - Oct 31, 2015 — pov1,2015-Nov30. 20T 44 211
10,186 '
% of Total: 100.00% (10,186) AN Oct 2, 2015 - Oct 31, 2015 38,888
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Visits and Visits Firefox
Nov 1, 2015 - Nov 30, 2015: Nov 1, 2015 - Nov 30, 201 7985
® Sessions Nov 8 Nov 15 Nov 22 Nov 29 5 ’
Oct 2, 2015 - Oct 31, 2015: Oct 2, 2015 - Oct 31, 2015 6,574
® Sessions
800 Visits and Avg. Visit Duration by Country / Territory % Change 21.46%
Safari
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Duration Nov 1, 2015 - Nov 30, 201
\ N 4,926

United States

Country Sessions

_ Oct 2, 2015 - Oct 31, 2015 4,314
oy 1,2015-Nov30,2 5 g4 00:09:53
Nov8 Nov15 Nov22 Nov29 % Change 14.19%
Oct 2, 2015 - Oct 31, 2
015 2,431 00:11:50 Internet Explorer
Visits by Traffic Type % Change 21.93% 16.53% 2‘0" 1,2015 - Nov 30, 201 3.309
M organic M direct M referral Colombia
Oct 2, 2015 - Oct 31, 2015 2,548
Nov 1, 2015 - Nov 30, 2015 Nov 1, 2015 - Nov 30, 2
015 1,935 00:17:37 % Change 29.87%
9 - Edge
(7 12,2015 - 0ct31,2 1,330 00:13:25
Nov 1, 2015 - Nov 30, 201
5 585
% Change 45.49% 31.31%
50.6%
Canada Oct 2, 2015 - Oct 31, 2015 381
e Nov 1, 2015 - Nov 30, 2 % Change 0
ov 1, 2015 - Nov 30, 904 00:05:15 o ~hang 53.54%
015
Opera
Oct 2, 2015 - Oct 31, 2 o
Oct 2, 2015 - Oct 31, 2015 015 253 00:13:45 Nov 1, 2015 - Nov 30, 201 399
5
% Change 257.31% -61.80%
Oct 2, 2015 - Oct 31, 2015 482
Spain
% Change -33.20%
Nov 1, 2015 - Nov 30, 2 s
015 as7 00:14:50 YaBrowser
Oct 2, 2015 - Oct 31, 2 no. Nov 1, 2015 - Nov 30, 201
015 273 00:08:30 5 132
% Change 67.40% 74.59% Oct 2, 2015 - Oct 31, 2015 7
Germany % Change 1,785.71%
Nov 1, 2015 - Nov 30, 2 430 00:04:50 Android Browser
015 "
Nov 1, 2015 - Nov 30, 201 50
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Visits and Pageviews by Mobile

Mobile
(Including
Tablet)

No

Nov 1, 2015 -
Nov 30, 2015 11,374
Oct2,2015-0
ct 31, 2015 9,744

% Change 16.73%
Yes

Nov 1, 2015 -
Nov 30, 2015 590
Oct 2, 2015 - O

ct 31, 2015 442

% Change 33.48%

Sessions Pageviews
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015
% Change
France

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Chile

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Brazil

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Denmark

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Turkey

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change

353
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349

340

2.65%

348

352

-1.14%

327

175

86.86%

322

1,165

-72.36%

317

105

201.90%

00:07:57

-39.14%

00:12:31

00:07:48

60.50%

00:10:19

00:12:49

-19.50%

00:08:17

00:04:24

88.77%

00:12:00

00:14:26

-16.85%

00:10:45

00:08:53

21.07%

9

Oct 2, 2015 - Oct 31, 2015
% Change

Safari (in-app)

Nov 1, 2015 - Nov 30, 201
5

Oct 2, 2015 - Oct 31, 2015
% Change
some UA string

Nov 1, 2015 - Nov 30, 201
5

Oct 2, 2015 - Oct 31, 2015

% Change

% New Visits

Nov 1, 2015 - Nov 30, 2015
46.05%
Avg for View: 46.05% (0.00%)

Oct 2, 2015 - Oct 31, 2015
39.99%

Avg for View: 39.99% (0.00%)

Unique Visitors

Nov 1, 2015 - Nov 30, 2015
6,219

% of Total: 100.00% (6,219)
Oct 2, 2015 - Oct 31, 2015
4,672

% of Total: 100.00% (4,672)

Pageviews

Nov 1, 2015 - Nov 30, 2015
58,623

% of Total: 100.00% (58,623)
Oct 2, 2015 - Oct 31, 2015
53,326

% of Total: 100.00% (53,326)

Pages / Visit

Nov 1, 2015 - Nov 30, 2015
4.90

Avg for View: 4.90 (0.00%)

Oct 2, 2015 - Oct 31, 2015
5.24

Avg for View: 5.24 (0.00%)

Avg. Time on Page

Nov 1, 2015 - Nov 30, 2015
00:02:42

Avg for View: 00:02:42 (0.00%)
Oct 2, 2015 - Oct 31, 2015
00:02:34

Avg for View: 00:02:34 (0.00%)
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