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Sep 1, 2015 ­ Sep 30, 2015
Compare to: Aug 2, 2015 ­ Aug 31, 2015

My Dashboard

Visits

Sep 1, 2015 ­ Sep 30, 2015

7,305
% of Total: 100.00% (7,305)

Aug 2, 2015 ­ Aug 31, 2015

5,761
% of Total: 100.00% (5,761)
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Visits and Avg. Visit Duration by Country / Territory

Country Sessions Avg. Session
Duration

United States

2,074 00:01:49

1,311 00:02:34

58.20% ­29.52%

India

924 00:01:08

860 00:01:20

7.44% ­15.27%

Canada

304 00:02:25

154 00:01:56

97.40% 25.05%

United Kingdom

257 00:01:55

202 00:02:05

27.23% ­8.33%

Germany

241 00:01:56

% New Visits

Sep 1, 2015 ­ Sep 30, 2015

77.70%
Avg for View: 77.70% (0.00%)

Aug 2, 2015 ­ Aug 31, 2015

74.73%
Avg for View: 74.73% (0.00%)

Unique Visitors

Sep 1, 2015 ­ Sep 30, 2015

5,954
% of Total: 100.00% (5,954)

Aug 2, 2015 ­ Aug 31, 2015

4,546
% of Total: 100.00% (4,546)

Pageviews

Sep 1, 2015 ­ Sep 30, 2015

15,409
% of Total: 100.00% (15,409)

Aug 2, 2015 ­ Aug 31, 2015

12,604
% of Total: 100.00% (12,604)

Pages / Visit

Sep 1, 2015 ­ Sep 30, 2015

2.11
Avg for View: 2.11 (0.00%)

Aug 2, 2015 ­ Aug 31, 2015

2.19
Avg for View: 2.19 (0.00%)

Avg. Time on Page

Sep 1, 2015 ­ Sep 30, 2015

00:01:31
Avg for View: 00:01:31 (0.00%)

Aug 2, 2015 ­ Aug 31, 2015

00:01:43
Avg for View: 00:01:43 (0.00%)

Sep 1, 2015 ­ Sep 30, 2015:
 Sessions

Aug 2, 2015 ­ Aug 31, 2015:
 Sessions
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Visits and Pageviews by Mobile

Mobile
(Including
Tablet)

Sessions Pageviews

No

6,328 13,918

5,012 11,422

26.26% 21.85%

Yes

977 1,491

749 1,182

30.44% 26.14%
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275 00:01:46

­12.36% 9.99%

Australia

161 00:01:07

143 00:01:25

12.59% ­21.12%

China

146 00:02:25

122 00:02:23

19.67% 1.20%

Philippines

144 00:01:01

151 00:01:44

­4.64% ­41.59%

Brazil

143 00:01:30

153 00:02:49

­6.54% ­47.02%

France

136 00:01:15

89 00:02:10

52.81% ­42.11%
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