http://www.neos-guide.org - http:/www....  Go to this report
www.neos-guide.org

% Google Analytics

My Dashboard Oct 1, 2015 -0Oct 31, 2015
Compare to: Aug 31, 2015 - Sep 30, 2015

O All Sessions
+0.00%

Visits Avg. Visit Duration % New Visits
Oct 1, 2015 - Oct 31, 2015 Oct 1, 2015 - Oct 31, 2015: Oct 1, 2015 - Oct 31, 2015
9’31 0 ® Avg. Session Duration 75.99%
% of Total: 100.00% (9,310) Vi Aug 31, 2015 - Sep 30, 2015: Avg for View: 75.99% (0.00%)
® Avg. Session Duration
Aug 31, 2015 - Sep 30, 2015 00:03 Aug 31, 2015 - Sep 30, 2015
7,603 ' 77.63%
% of Total: 100.00% (7,603) DIV & Avg for View: 77.63% (0.00%)
.00:02
é
Visits 00:01 Unique Visitors
Oct 1, 2015 - Oct 31, 2015: Oct 1, 2015 - Oct 31, 2015
: . Oct 8 Oct 15 Oct 22 Oct 29
® Sessions 7,405
Aug 31, 2015 - Sep 30, 2015: % of Total: 100.00% (7,405) VNG
® Sessions
500 Visits and Avg. Visit Duration by Country / Territory Aug 31, 2015 - Sep 30, 2015
6,185
. Avg. Session % of Total: 100.00% (6,185) i i
Country Sessions .
Duration
250
United States
Pageviews
Oct 1, 2015 - Oct 31, 20 o
15 2,463 00:01:49 Oct 1, 2015 - Oct 31, 2015
Oct8  Oct15 Oct22  Oct29
Aug 31, 2015 - Sep 30, . 18,956 AL
2015 2,186 00:01:49 % of Total: 100.00% (18,956)
Visits by Traffic Type % Change 12.67% -0.57% Aug 31, 2015 - Sep 30, 2015
_ 16,008
M organic M referral M direct India % of Total: 100.00% (16,008) B Vi
Oct 1, 2015 - Oct 31, 2015 _
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2015 Oct 1, 2015 - Oct 31, 2015
% Change 21.65% 28.02% 2.04 |
Avg for View: 2.04 (0.00%)
Canada
Aug 31, 2015 - Sep 30, 2015
Oct 1, 2015 - Oct 31, 20 313 00:01:19 2.1
15 e,
Avg for View: 2.11 (0.00%)
Aug 31, 2015 - Sep 30,
14 :02:
Aug 31, 2015 - Sep 30, 2015 2015 3 00:02:30
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Aug 31, 2015 - Sep 30, 2015
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% Change 17.42% -2.79%
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Visits and Pageviews by Mobile
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(Including
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No

Oct1,2015- 0
ct 31, 2015 8,150
Aug 31, 2015 -
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