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My Dashboard Oct 1, 2014 - Oct 31, 2014
Compare to: Aug 31, 2014 - Sep 30, 2014

O All Sessions + Add Segment
+0.00%
Visits Avg. Visit Duration % New Visits
Oct 1, 2014 - Oct 31, 2014 Oct 1, 2014 - Oct 31, 2014: Oct 1, 2014 - Oct 31, 2014
6,745 ® Avg. Session Duration 77.76%
% of Total: 100.00% (6,745) A Aug 31, 2014 - Sep 30, 2014: Site Avg: 77.76% (0.00%)

® Avg. Session Duration
Aug 31, 2014 - Sep 30, 2014

5,540

Aug 31, 2014 - Sep 30, 2014
76.62%

% of Total: 100.00% (5,540) VIV Site Avg: 76.62% (0.00%)
Visits Unique Visitors
Oct 1, 2014 - Oct 31, 2014: Oct 1, 2014 - Oct 31, 2014
® Sessions .. Oct 8 Oct 15 Oct 22 Oct 29 5,459
Aug 31, 2014 - Sep 30, 2014: % of Total: 100.00% (5,459) WMV
® Sessions
400 Visits and Avg. Visit Duration by Country / Territory Aug 31, 2014 - Sep 30, 2014
4,426 Py
. . Avg. Session % of Total: 100.00% (4,426)
o Country / Territory Sessions Duration
200 .
J United States
Pageviews
Oct 1, 2014 - Oct 31, 20 .
14 1793 00:02:04 Oct 1, 2014 - Oct 31, 2014
Oct8  Oct15  Oct22  Oct...
15,195
Aug 31, 2014 - Sep 30, . ’
20194 P 1,611 00:03:10 % of Total: 100.00% (15,195) AA S S
Visits by Traffic Type % Change 11.30% -34.84% Aug 31, 2014 - Sep 30, 2014
13,257
M organic M referral M direct India % of Total: 100.00% (13,257) A
Oct 1, 2014 - Oct 31, 2014 -
?:t 1, 2014 - Oct 31, 20 455 00:01:52
Pages / Visit
Aug 31, 2014 - Sep 30, 207 00:01:20
2014 Oct 1, 2014 - Oct 31, 2014
% Change 14.61% 40.93% 2.25
Site Avg: 2.25 (0.00%)
Canada
Aug 31, 2014 - Sep 30, 2014
?4‘“ 1,2014 - Oct 31, 20 202 00:01:36 2.39
Site Avg: 2.39 (0.00%) [
Aug 31, 2014 - Sep 30,
271 :01:34
Aug 31, 2014 - Sep 30, 2014 2014 00:01:3
% Change 7.75% 2.28% Avg. Time on Page
Germany Oct 1, 2014 - Oct 31, 2014
00:01:31
Oct 1, 2014 - Oct 31, 20 291 00:02:18 Site Avg: 00:01:31 (0.00%) uhiiii

14
Aug 31, 2014 - Sep 30, 2014
Aug 31, 2014 - Sep 30,

2014 229 00:02:15 00:01:40
Site Avg: 00:01:40 (0.00%) "AW"\N"V

% Change 27.07% 1.68%

China

Oct 1, 2014 - Oct 31, 20

14 240 00:01:56

Aivme P4 ANAA Can 29N


https://www.google.com/analytics/web/?authuser=0
https://www.google.com/analytics/web/?hl=en&utm_source=pdfReportLink#dashboard/Vx8vFHZMQyONq3cBxemSOA/a19362896w38735272p38362394/%3F_u.date00%3D20141001%26_u.date01%3D20141031%26_u.date10%3D20140831%26_u.date11%3D20140930/

Visits and Pageviews by Mobile

Mobile
(Including
Tablet)

No

Oct1,2014 -0
ct 31,2014 6,224
Aug 31, 2014 -
Sep 30, 2014 5114

% Change 21.71%
Yes

Oct 1, 2014 - O
ct 31,2014 521
Aug 31, 2014 -

Sep 30, 2014 426

% Change 22.30%

Sessions Pageviews

14,135

12,404

13.96%

1,060

853

24.27%

MUY V1, £V 17 = TP JU,

2014
% Change
United Kingdom

Oct 1, 2014 - Oct 31, 20
14

Aug 31, 2014 - Sep 30,
2014

% Change
Iran

Oct 1, 2014 - Oct 31, 20
14

Aug 31, 2014 - Sep 30,
2014

% Change
Spain

Oct 1, 2014 - Oct 31, 20
14

Aug 31, 2014 - Sep 30,
2014

% Change
Brazil

Oct 1, 2014 - Oct 31, 20
14

Aug 31, 2014 - Sep 30,
2014

% Change
France

Oct 1, 2014 - Oct 31, 20
14

Aug 31, 2014 - Sep 30,
2014

% Change

192

25.00%

224

232

-3.45%

176

85

107.06%

151

110

37.27%

150

129

16.28%

144

151

-4.64%
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00:03:01

-35.82%

00:01:32

00:03:08

-51.19%

00:03:08

00:01:18

140.95%

00:01:15

00:02:16

-44.59%

00:02:12

00:01:14

79.30%

00:01:11

00:04:14

-72.05%



