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My Dashboard Nov 1, 2015 - Nov 30, 2015
Compare to: Oct 2, 2015 - Oct 31, 2015

O All Sessions
+0.00%

Visits Avg. Visit Duration % New Visits

Nov 1, 2015 - Nov 30, 2015 Nov 1, 2015 - Nov 30, 2015: Nov 1, 2015 - Nov 30, 2015
10,1 76 ® Avg. Session Duration 74.50%

% of Total: 100.00% (10,176) i i Oct 2, 2015 - Oct 31, 2015: Avg for View: 74.50% (0.00%)

® Avg. Session Duration
Oct 2, 2015 - Oct 31, 2015

9,042

Oct 2, 2015 - Oct 31, 2015
75.90%

% of Total: 100.00% (9,042) i Avg for View: 75.90% (0.00%)
Visits Unique Visitors
Nov 1, 2015 - Nov 30, 2015: Nov 1, 2015 - Nov 30, 2015
. Nov 8 Nov 15 Nov 22 Nov 29
® Sessions 7,930 Ehien
Oct 2, 2015 - Oct 31, 2015: % of Total: 100.00% (7,930)
® Sessions
500 Visits and Avg. Visit Duration by Country / Territory Oct 2, 2015 - Oct 31, 2015
7,191
. Avg. Session % of Total: 100.00% (7,191) VRN
Country Sessions .
Duration
@50
United States
Pageviews
Nov 1, 2015 - Nov 30, 2 .
015 2,607 00:02:13 Nov 1, 2015 - Nov 30, 2015
Nov 8 Nov 15 Nov 22 Nov 29
Oct 2, 2015 - Oct 31, 2 19,464 S
015 2,374 00:01:47 % of Total: 100.00% (19,464)
Visits by Traffic Type % Change 9.81% 24.57% Oct 2, 2015 - Oct 31, 2015
_ 18,363
M organic M referral M direct India % of Total: 100.00% (18,363) VAV
twitter
Nov 1, 2015 - Nov 30, 2 o
Nov 1, 2015 - Nov 30, 2015 015 1,254 00:01:24
Oct 2, 2015 - Oct 31, 2 Pages / Visit
e -etel 1,143 00:01:27
015 Nov 1, 2015 - Nov 30, 2015
% Change 9.71% -3.48% 1.91 | .
Avg for View: 1.91 (0.00%)
United Kingdom
Oct 2, 2015 - Oct 31, 2015
Nov 1, 2015 - Nov 30, 2 418 00:01:35 2.03
015 B
Avg for View: 2.03 (0.00%)
001"; 2,2015- Oct 31,2 297 00:01:49
Oct 2, 2015 - Oct 31, 2015 ;
% Change 40.74% 12.15% Avg. Time on Page
Germany Nov 1, 2015 - Nov 30, 2015
00:01:52
gl1og 1,2015 - Nov 30, 2 401 00:01:13 Avg for View: 00:01:52 (0.00%) N
Ot 2 2015 - Oct 31. 2 Oct 2, 2015 - Oct 31, 2015
ct 2, - Oct 31, 01
o15 284 00:01:31 00:01:48
Avg for View: 00:01:48 (0.00%) '
% Change 41.20% -19.86%
Canada

Nov 1, 2015 - Nov 30, 2

015 330 00:01:22
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https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#dashboard/Vx8vFHZMQyONq3cBxemSOA/a19362896w38735272p38362394/%3F_u.date00%3D20151101%26_u.date01%3D20151130%26_u.date10%3D20151002%26_u.date11%3D20151031/

Visits and Pageviews by Mobile

Mobile
(Including
Tablet)

No

Nov 1, 2015 -
Nov 30, 2015 8,777
Oct2,2015-0
ct 31, 2015 7,909

% Change 10.97%
Yes

Nov 1, 2015 -
Nov 30, 2015 1399
Oct2,2015- 0
ot 31, 2015 1,133

% Change 23.48%

Sessions Pageviews

17,380

16,718

3.96%

2,084

1,645

26.69%

Vil &L, VIV ULLVIL, 4

015
% Change
Turkey

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Brazil

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Colombia

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Singapore

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
Russia

Nov 1, 2015 - Nov 30, 2
015

Oct 2, 2015 - Oct 31, 2
015

% Change
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10.00%

232
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42.33%

228

147

55.10%

201

142

41.55%

191

106

80.19%

171

72

137.50%

00:01:22

0.05%

00:01:51

00:02:15

-17.51%

00:01:25

00:01:53

-24.66%

00:02:25

00:03:16

-26.06%

00:00:44

00:01:47

-59.05%

00:01:22

00:01:32

-11.31%



